
While my previous experiential work has been in the delivery of all things sweet 
(candy, love, and Christmas), I wanted to take the opportunity to illustrate how I 

would approach a project with strong brand identity.

With Hocus Pocus (a personal favourite) set to release its second instalment later 
this year, I decided to play into the idea that I had been asked to deliver a pitch of 
varyingly interactive activations for its release. Here is a brief pitch of what I came 

up with.

MOCK
HOCUS POCUS II

PITCH



Experience Objective

To celebrate the release of Hocus Pocus II

Tasked to design an offering of experiences to celebrate the realease of 
Hocus Pocus II that both honour the 1993 original and have broad appeal 

to Halloween and people new to the franchise. 

In the following presentation you will see examples ranging from low to 
high interactivity, budget, and resource requirements.

Important
Elements
in bringing the Hocus Pocus 
installation(s) to life

Sisters Presence

Authenticity

World Expansion

To recreate the feeling of looming 
danger and sense of discovery with 
Halloween overtones

The perceived sense that the 
Sanderson Sisters will pop out at any 
moment

Ensuring the set/ scenery has a 
nostolgic Halloween feel (to emulate 
the original movie). Nothing looks new 
of too commercial

Additional references to the new 
movie peppered throughout, especially 
where transition from original movie is 
seamless

Atmosphere



Moodboard
Taking our ‘important elements’ into consideration, our 

moodboard starts to explore how these core pieces could be 
introduced into the project design



Themed Space

Immersive Bar 
Experience

1. Interactive
Movie Signage
A lifesized interactive artwork people pose 
with that emphasizes the presense of the 
Sanderson Sisters

2.
An semi enclosed space that offers a small 
offering of highly photographable and interactive 
elements, with a medium amount of immersion 
into the Hocus Pocus Universe

3.
A 90 minute ticketed experience that leads 
attendees through a live theatre/ Instagram 
Museum experinece before entering the 
‘Sanderson Museum’ Bar

Concepts Interactive Movie Signage
Playing into the memorable motif of the Sanderson Sisters standing around Emily, 
we engage an illustrative artist to design an artwork of them standing menacingly 

over a chair. The chair is a 3D element designed for members of the public to sit in 
and have their photo taken.

There is also the option to make it multi-sensory with the introduction of sensor 
activated sounds (examples include Mary saying ‘I smell children’, or Sarah singing 

‘come little children’)



Themed Space
Ideal for a Shopping Centre, the 
Themed Space (much like a mini 

Instagram Museum) would offer 4-5 
interactive photo opportunities that tie 
into iconic themes/imagry/characters 

within the Hocus Pocus Universe.

While I would encourage 1-2 of these 
activations to tie in with the new movie, 

here are a few ideas based on the 
original.

The great thing about this activation is 
it can be easily scaled if we wanted to 

activate across multiple cities. 

Additional ideas not pictured:
- A flowchart quiz on which Sanderson 

Sister are you?
- An entrance reminicent of the Devils 

front door
- A mini graveyard 

- A potion wall
- A 90s bedroom (to mimick Max’s)

‘I put a spell on you’ mural 

Sanderson Sisters Cauldron 
that people can pose in

Vacuum people can pose on 
to look like they’re flying

Pumpkin Patch reminicent of 
Allison’s front yard

Vinyl Wallpaper featuring 
potions/ ingredients used

Life sized Book 



Immersive Bar 
Experience

Aimed at those wanting an authentic 
Hocus Pocus/Halloween experience. The 
Immersive Bar Experience acts as part 

Haunted House, part Theatre experience, 
and part Bar.

In comparison to the Themed Space, this 
experience aims to immerse the attendee 
in a realistic enviroment that sees them 

travel through theatrically set areas 
designed from the Movies before ending 
in the Sanderson Sisters Museum which 

has been transformed into a bar, and 
culminating in a performance of ‘I put a 

spell on you’ by the Sisters. 

With trained actors, timed entrances, 
and themed beverages - this is the full 

immersive experience.

Guests arrive to an entrance 
reminicent of the Graveyard/
Sanderson Sister front gate 

at night, and are greeted by a 
pumpkin patch and the sound of 
Trick or Treaters as they enter. 

They’re in the outskirts of Salem, 
with the woods just up ahead.

Guests wonder into the woods 
which slowly transform into the 

graveyard. They start to uncover 
empty graves, bones, and even 

a salt circles? Occasionally a 
cackle or song will ring out in the 

distance, and just maybe Billy 
will make an appearance...

You enter, and are immediately 
greeted by a sister who seats 

you at a table. They hand you a 
menu of only their finest potions. 
It’s too late, they have you right 
where they want you, sipping 

on your Burning Rain of Death 
Cocktail whilst they perform ‘I put 

a spell on you’.

In the distance you can spot the 
Sanderson Sisters house - it’s 
unmistaken with pink smoke 

bellowing from the chimney and 
Sarah’s song filling the air. You 

know you shouldn’t, but you 
can’t help your self... You walk 
up to the cabin and open the 

door. 



for taking the time to look over my mock Hocus Pocus pitch in consideration 
of my application. I hope it was able to offer a little bit of insight into how I 
ideate a concept! Once again, If you would like to see more of my work, or have 

any questions, please refer to the information below.  


